VINEPEAKS™ FREE SAMPLE

RESOURCE GUIDE

WHATSAPP CONTENT BANK™ PREVIEW

25 simple content ideas to help you stay visible and start more customer
conversations.

You do not always need more followers.
Sometimes, you simply need to show up more clearly.

POST REPLY CONVERSATION CUSTOMER

YOUR STATUS CAN START SOMETHING.
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THE CORE PROBLEM

YOU HAVE A WHATSAPP ACCOUNT.
BUT WHAT SHOULD YOU POST?

Most business owners post ordinary, passive updates on WhatsApp Status every single day without
getting results.

ORDINARY STATUS POSTS THE BETTER WAY
"Good morning." 1. USEFUL CONTENT
l
"Happy new week."
2. REAL INTEREST
"Available now." l
3. DIRECT REPLY
"Buy from me."
1

NO RESPONSE 4. CONVERSATION

THE GOAL IS NOT TO POST MORE.
THE GOAL IS TO POST WITH A REASON.
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STRATEGIC ROLES

FIVE JOBS YOUR CONTENT CAN DO

NOT EVERY POST HAS TO SELL. Assign each status update a specific purpose.

01 SHOW WHAT YOU KNOW !
Share helpful tips that prove your authority and knowledge.

02 START A CONVERSATION O
Ask easy questions that encourage direct replies.

03 SHOW WHAT YOU SELL yﬁ
Display products and services clearly with customer benefits. —

04 BUILD TRUST v/
Show real work, customer feedback, and your story.

05 ASK FOR THE NEXT STEP >

Give a clear direction for interested buyers to take action.

GOOD CONTENT DOES NOT ALWAYS ASK PEOPLE TO BUY.
Sometimes it simply gives them a reason to keep paying attention.
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IMPLEMENTATION

HOW TO USE THIS PREVIEW

START WITH ONE IDEA. Keep execution simple and manageable.

STEP 01 STEP 02 STEP 03 STEP 04
— — —
PICK ONE CHANGE IT POSTIT WATCH

AFTER POSTING, WATCH FOR THESE SIGNALS:

@9 Did people view it? @ Did someone reply?

? Did someone ask a question? [fa Did someone ask about your product?

YOU ARE NOT JUST FILLING YOUR STATUS.
YOU ARE STARTING A CONVERSATION.
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CONTENT TYPE 01 — SHOW WHAT YOU KNOW 1 OF 2

TEACH SOMETHING SMALL

Share quick, helpful checklist items that position you as a knowledgeable professional.

BLJFXIN "3 things to check before you [action] [product/service]"

EXAMPLE (Graphic Designer):
3 things to check before printing your business card:

e Is your phone number completely correct?
e Isyour logo clear or blurry?
e Can someone read your text in 3 seconds?

Need help checking yours? Send me a message.

WHY POST IT?

It gives people something useful and immediately demonstrates that you know your work without sounding like
a hard sales pitch.
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CONTENT TYPE 01 — SHOW WHAT YOU KNOW 2 OF 2

ANSWER A COMMON QUESTION

(

(LZX7S ANSWER A CUSTOMER QUESTION

CUSTOMER QUESTION:
"How long does delivery usually take?"

YOUR ANSWER:
"Orders placed before 12 PM ship the same day. Most deliveries arrive in 24-48
hours."

=0

FIX A MISTAKE SIMPLE COMPARISON
"The biggest mistake people make when buying [product] is "Option A vs Option B: Which one is right for your current
choosing based only on price." needs?"

WHY POST IT?

Answering common questions publicly saves you time and builds confidence before a buyer even reaches out to
you.

VINEPEAKS™ WHATSAPP CONTENT BANK™ PREVIEW PAGE 06



CONTENT TYPE 02 — START A CONVERSATION 1 OF 2

ASK A SIMPLE QUESTION

§IZXER  WHICH ONE DO YOU PREFER?

Which option fits your style best?
A. Simple & Affordable B. Premium & Complete

Reply A or B

p]=N1G8 MULTIPLE CHOICE POLL
l 1. Need it today l 2. Planning for next week
l 4. Just browsing

l 3. Just checking prices

D]y WOULD YOU LIKE ME TO SHOW YOU HOW?

Share a result, then offer a quick breakdown.

YES! J

WHY POST IT?
Simple questions lower the barrier to reply. A one-letter response easily opens a direct sales conversation.
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CONTENT TYPE 02 — START A CONVERSATION 2 OF 2

MAKE PEOPLE CURIOUS

)TN THE UNPOPULAR OPINION

"Most people think [common belief]. But here is what actually works..."

D] F:N A BEHIND THE SCENES QUESTION

"Working on two new options for this week. Which color would you pick?"

QIZSLN THE "BEFORE YOU BUY" CHECK

"If you are planning to buy [product] this month, send me a message first. | have a quick tip for you."

THE GOAL IS NOT TO TRICK PEOPLE INTO REPLYING.
GIVE THEM A REAL REASON TO REPLY.
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CONTENT TYPE 03 — SHOW WHAT YOU SELL 1 OF 2

DO NOT JUST SAY: “AVAILABLE NOW."

> "AVAILABLE NOW" v/ "HERE IS WHAT THIS HELPS YOU DO"

QJZ¥EN PROBLEM TO SOLUTION

l "Tired of [problem]? Here is how [product/service] solves it in 3 simple steps."

QJZ¥FN PRODUCT/ PHOTO PLACEHOLDER SHOWCASE

[ Clear Photo of Product in Real Use ]

§JT¥ED FEATURE — BENEFIT

Made with [material/feature] =  So you get [benefit]

THE LESSON
DO NOT JUST SHOW THE PRODUCT. Help people understand why it matters to them specifically.
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CONTENT TYPE 03 — SHOW WHAT YOU SELL 2 OF 2

TELL PEOPLE WHO YOUR OFFER IS FOR

“IS THIS FOR ME?”

QLTSS CHECKLIST STATUS

"This service is perfect for you if: v/ You are busy, v/ You need reliable results, v/ You want it done right the first time."

BLTXED ' CREATED THIS FOR.."

"| created this package specifically for business owners who don't have time to manage their own..."

QJZ¥N WHAT YOU GET CARD

"Here is exactly what is included when you order [product/service] today..."

HELP THE RIGHT PERSON RECOGNIZE THEMSELVES.
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CONTENT TYPE 04 — BUILD TRUST 1 OF 2

SHOW YOUR WORK
BEFORE — AFTER BEHIND THE SCENES
[ Visual Comparison | [ Process / Work Photo ]

CUSTOMER FEEDBACK SHOW A RESULT
"The delivery was fast and quality was exceptional." "Finished order ready for pickup today."
SHOW PEOPLE WHAT YOU DO.

NOT JUST: “l am good at what | do.”
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CONTENT TYPE 04 — BUILD TRUST 2 OF 2

LET PEOPLE SEE THE PERSON BEHIND THE BUSINESS

BUSINESS = PERSON = TRUST

§IZ¥ZD WHY DID YOU START THIS BUSINESS?

Share a short 2-sentence story on what inspired you to start serving your customers.

QZ¥ZH WHAT DO YOU CARE ABOUT MOST?

"The one thing we never compromise on is quality..."

QJZ¥EN SHOW A LESSON YOU HAVE LEARNED

"One hard lesson | learned after 3 years in business..."

THE TAKEAWAY
SIMPLE STORIES CAN BUILD TRUST. People buy from businesses operated by real, accountable human beings.
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CONTENT TYPE 05 — ASK FOR THE NEXT STEP ACTIONABLE CALLS TO ACTION

MAKE IT EASY TO TAKE ACTION

(

(I7¥Z8 DIRECT PROBLEM INVITATION

Need help with [specific problem]?
- SEND ME A MESSAGE.

§JT¥E) THE KEYWORD APPROACH
Ask buyers to reply with one specific word:

“PRICE" "INFO"

POSSIBLE NEXT STEPS TO OFFER (PICK ONLY ONE):

MESSAGE ME SEND "INFO" ASK ME PLACE YOUR ORDER BOOK A CALL

PICK ONE CLEAR NEXT STEP.
Never confuse your customer with multiple requests in a single post.
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WEEKLY ROUTINE

A SIMPLE WEEK OF CONTENT

YOU DO NOT HAVE TO SELL EVERY DAY. Use this 7-day balanced rotation.

MONDAY SHOW WHAT YOU KNOW
TUESDAY START A CONVERSATION
WEDNESDAY SHOW WHAT YOU SELL

THURSDAY BUILD TRUST

FRIDAY START A CONVERSATION
SATURDAY SHOW WHAT YOU SELL
SUNDAY PERSONAL OR USEFUL

THE POINT IS NOT TO FOLLOW THIS EXACT PLAN.
THE POINT IS TO STOP ASKING: “WHAT SHOULD | POST TODAY?"
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THE NEXT MOVE
YOU DO NOT NEED TO BE A GREAT WRITER TO USE WHATSAPP WELL.

1. WHO YOU WANT TO REACH

!

2. WHAT THEY NEED

!

3. WHAT YOU CAN HELP THEM WITH

Il
4. WHAT YOU WANT THEM TO DO NEXT

YOUR WHATSAPP STATUS CAN HELP YOU: STAY VISIBLE * BUILD TRUST - SHOW YOUR OFFER * START CONVERSATIONS -
MOVE INTERESTED PEOPLE CLOSER TO BUYING.

FULL SYSTEM AVAILABLE

THAT IS WHERE THE FULL WHATSAPP CONTENT BANK™ COMES IN.

The free preview gives you 25 simple ideas. The full bank gives you endless prompts, ready-to-adapt templates, and selling
frameworks.

MORE IDEAS MORE EXAMPLES MORE SALES
EXPLORE WHATSAPP CONTENT BANK™
N J

VINEPEAKS™

Clarity for better decisions. * Tools for meaningful action. - Structure for sustainable growth.
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